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- Geographic Information System (GIS)
¢ - E-Marketing

v - Decision support systems

f- Spatial data
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- Attribute ciata

Y- Gcographm cospallal) information system
v - Entities

¥ - Spatial Analyst

&-v D Analyst

$- Spatial data

v- Maps

A- Attribute data
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t- Strategic decision making
v~ ROI: Return On Investment

¥- Host
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- Real time
- location — based services (LBS)

v- Customer Analysis
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\- Market analysis
y - Site selection

v - Service Area
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\- Marketing Information System

Y- Kotler
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