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1. You are no doubt acquainted with the old adage *nothing happens until somebgdy sells

something.”
a. tired of b. familiar with c. interested in
2. The right price must both satisfy customers and meet your profit/{

a. please b. organize c. develop

a. relates b. changes

5. Newspapers give comprehensive c ge’ of a local market area, are published frequently,

have a wide audience, and ggt a quick)fesponse.

a. complete ) - c. regular d. sudden
6. The critical propleny withdirect mail is to obtain and maintain the right mailing list.

a. get . sta C. guess d. use

who are treated as very important people will not only come back, they will

recommenid the area to their friends.

a. create b. change C. suggest d. supply
8. Obviously, an unfriendly manner can discourage customers and sales.

a. behavior b. problem C. price d. chance
9. Travel becomes a way for the allocentric to express inquisitiveness and satisfy curiesity.

a. individual b. interest C. process d. model

10. It is evident that at extremely low levels of family income, travel patterns may be determined

largely by the income constraints.

a. useful b. annual C. serious d. clear
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11. What is the link between the types of tourists and the types of destinations?

a. destination b. condition ¢. connection d. attraction

12. His model was one of the first attempts to provide a {framework within which to analyze tourist
behavior.

a. ask b. give ¢. inform d. guide

13. The result is that tourism in the late 1990 was a very large and dynamic secto

a. active b. usual c. real

14. The specific forces that influence tourism are constantly c

a. rarely b. always c. negatively

nt regions of the world.

a. area b. shape . d. border

16. These city-states may become the focal pgtnt fony both economic development and for individual
identity.

a. tmportant b. persona ¢. social d. equivalent

17. Policymakers in tourgsy realize that development must be compatible with the
environment.

a. allow . c. transport d. understand

a. elimination b. improvement ¢. distinction d. experiment
19. In the area of physical security, we have known that risk of physical danger is certain to diminish
the prospects of a given tourism destination.
a. weaken b. choose . create d. change
20. For many people. changes in the employment market are making time as precious as money.
a. reliable b. particular ¢. valuable d. available
21. The global economy is heading toward an automated future that will provide more production

with less human labor.

a. flexible b. powerful ¢. influential d. universal
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22. As people travel from place to place with the sincere desire to learn more about their global
neighbors, knowledge and understanding grow.

a. honest b. final ¢. boring d. unusual
23. This paper summarizes a number of space tourism market research studies and describes
recent developments.

a. common b. Tatest ¢. wonderful d. famous
24. Validation of the real market for general public space and tray&[s goihg an essential
step.

a. important b. dangerous ¢. careful

25. Space tourism will become an enormously 6mp apt

before the century’s end.

a. probably b. frequently

Plog’s pioneering efforts, however, should not be overlooked. His model still provides a way to
examine trave] and think about developments using current market conditions.
26. In the first line, what does "it" refer to?
a. Plog’s model b. tourism literature
c. time d. Plog
27. In the sentence, “Plog’s pioneering efforts, however, should not be overlooked.” which of the
following is a good synonym for the verb "should not be overlooked"?
a. should not be remembered b. should not be ignored

c¢. should not be memorized d. should not be looked at
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28. What does the word “literature” mean in the passage?
a. writings b. stories C. poems

29. What was the aim of Plog’s model?

d. novels

a. To make a framework for changing the world considerably

b. To have a better view of current market conditions

¢. To introduce himself and his model to the world

d. To make a framework for analyzing the behavior of tourists

30. Which of the following sentences is TRUE?
a. Plog has become an old issue in tourism.

b. Benefit segmentation cannot be considered as a

at tourists.
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2. Through further research, Plog identified the travel preferences of psychocentrics and

allocentrics. In studying the population on the basis of income level, he discovered another

interesting relationship. At the lower end of the income spectrum, he discovered a heavy loading

for psychocentrics. (1.5)

3.S1ince 1950, when international travel started to become accessible to the general public, tourist

activity has risen each year at an average rate of 7.1 percent, from 25 million to 625 million

arrivals in 1998, ad by 12.2 percent based on international tourism receipts. (2)

0BT i s30T (slo aRYAR Al gl

www.Sanjesh3.com OV -AFOA-AN www.SanjeshT.com



